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[SO, Cocuk Meclisini
ikinci kez topluyor

Istanbul Sanayi Odas1 (ISO)
Meclisi, 23 Nisan Ulusal
Egemenlik ve Cocuk Bay-
ram kapsaminda oda tari-
hindeilk Cocuk Meclisitop-
lantisim gegen y1l gergek-
lestirmisti. Biiyiik ilgi géren
ISO Cocuk Meclisi toplan-
tilarinin bugiin ikineisi ger-
ceklesecek. fstanbul Sana-
yi Odasi'nin (ISO), 23 Nisan
Ulusal Egemenlik ve Cocuk
Bayrami'ma oda tarihinde
ikinci kez gergeklestirecegi
IS0 Cocuk Meclis Toplan-

t1s1saat 14.00'te diizenlene-
cek. Gegen yil “Siirdiirtile-
bilir Gelecek I¢in ISO’nun
Cocuklara Taahhiidii” ana
giindemi ile toplanan iSO
Cocuk Meclisi'nin bu yilki
temasi, “Blyliyen Tirkiye
icin nitelikliegitimi” olacak.

IS0 Meclis Bagkam Zey-
nep Bodur Okyay ve IS0 Y-
netim Kurulu Bagkani Erdal
Bahegivaninevsahipliginde,
Meclis ve Meslek Komitesi
Uyelerinin ¢ocuk ve torun-
larmin katilimi ile gergek-

lesecek toplantinin yine yo-
gunilgi gormesibekleniyor.

IS0 Yénetim Kurulu Bas-
kam Erdal Baligivat ve ISO
Meclis Bagkam Zeynep Bo-
dur Okyay'in acihs konus-
malariyla baslayacak top-
lantida, nitelikli istihdam
konu bashgina iligkin de-
gerlendirmeler yapilacak.
Yan sira ISO’nun biiyiik
onem verdigi egitim konu-
su ile meslek lisesi projele-
riyle ilgili bilgilendirmeler
yapilacak.
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Ev lekstill Fuar Hometex
Istanbul’'da Yapllacak

Home Textile Fair Hometex Takes

Place in Istanbul

1/3

Unyanin alaninda en bilylk ikinci fuan Hometex
D Ev Tekstili ve Aksesuarlan Fuan, pandemi ne-

deniyle verilen aradan sonra 26. kez kapilanni
agiyor. Sektériin gati kurulusu Turkiye Ev Tekstili Sana-
yicileri ve Is insanlan Dernegji ile Bursa Ticaret ve Sanayi
Odasi istiraki KFA Fuarcilik Sirketi tarafindan dlzenle-
nen Hometex, 17-21 Mayis tarihleri arasinda istanbul
Fuar Merkezi'nde sektér profesyonellerini agirlayacak.

Tanitim Toplantisina Baskanlar

Tam Kadro Katildi

Tetsiad baskan Hasan Hiseyin Bayram ve Btso
bagkani Ibrahim Burkay ev sahipliginde diizenlenen

-

(Soldan Safja) Ahmet Oksiiz-Mustafa Glilttepe-Sekib Avdagic-lorahim Burkay-Erdal Bahigivar-Hasan Hiiseyin Bayram-Ufuk Ogak

he world's second largest fair in its field, Hometex
| Home Textiles and Accessories Fair, is opening its
doors for the 26th time following the period of pan-
demic. Organized by the Turkish Home Textile Industrialists
and Businessmen Assodiation, the umbrella organization of the
sector, and KFA Fuarcilk Agency, a subsidiary of Bursa Cham-
ber of Commerce and Industry, Hometex will host industry pro-
fessionals at the Istanbul Expo Center between 17-21 May.

Full Participation to the Introductory

Meeting by the Presidents

The press conference, hosted by the Tetsiad President
Hasan Hiiseyin Bayram and Btso President ibrahim Bur-
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Gectigimiz yil tar-
tismali sekilde son
dakika da organi-
zatord tarafindan
ertelenen Evteks
fuarinin yeni bir
organizatorle yapil-
masina karar veril-
misti. Hometex is-
miyle yapilacak fuar
sektor tarafindan
ilgiyle bekleniyor

i1

The decision was
made on Evteks
fair that postponed
controversially a
year ago by the last
minute by its orga-
nizer to appoint an-
other organizer to
run the event. The
fair is expected to
bring all attention
from the industry
with its new name
Hometex

basina yonelik tanitim toplantisina,
[stanblil Ticaret Odasi baskan Sekib
Avdagic, istanbll Sanayi Ddasi bas-
kani Erdal Bahgivan, ithib baskani
Ahmet Oksiiz, Ihkib baskani Mus-
tafa Glltepe, Utip baskan Yardimci-
si Ufuk Ogak, Tetsiad eski baskani
Recep Tanrnverdi ile Tugiad bagkani
Nilifer Gevikel'in yani sira ihracatgi
birlik bagkanlan ve sektdr temsilcileri
katild.

Bayram: “Fuarlar nedeniyle cevre
oteller ylizde 100 doldu”

Pandemi nedeniyle bir stredir din-
yanin en blylk organizasyon ve
fuarlarnin yapillamadigini ve maddi
kaybin trilyon dolarlan  bulduguna
dikkat ceken Tetsiad Baskan Ha-
san Hiseyin Bayram da “Ocak ayin-
da Almanya'da yapimas! planlanan
Heimtextil Fuan da salgin nedeniyle
ertelenince, Hometex daha da énem
kazanmis oldu. DUnyanin en blylk
iki ev tekstili fuanndan biri olan Ho-
metex’'e yurtiginden ve yurtdisindan
blyiik talep var. Oyle ki; organizas-
yonun yapilacag tarihlerde fuar gev-
resindeki otellerde doluluk oranlan
ylzde 100’leri buldu” dedi.

Tetsiad Baskani Bayram, sektorln
kalbi durumundaki Sultanhamam’da
magaza vitrinlerde basglayan ve
1992'de bir otelin salonunda 600
metrekarelik alanda ilk kez dizen-
lenen fuar yolculugunu, bugin 11
Holl, 160 bin metrekarelik bir alan-
da dizenlenen bir diinya markasina
dénlstlirmeyi basardiklarini belirte-
rek sézlerini sdyle strdirdl: "Daha
Glglh ve Daha Katihmeci Hometex
mottosuyla dizenleyecegimiz fuar,
krizlerin firsata cevrildigi bir etkinlik
olacak. Fuara Avrupa'dan Ortado-
gu'ya, Orta Asya'dan Tarki Cum-
huriyetleri'ne, Kuzey Afrika’dan
ABD'ye kadar ylUzlerce Ulkeden bin-
lerce markanin ahm heyeti ile 150
- 200 bin arasinda ziyarstci bek-
liyoruz. Profesyonel alim heyetleri
bu fuarda dinyanin en yeni kolek-
siyonlarini, son teknoloji ile Gretilmis

kay, was attended by Istanbul Chamber
of Commerce President SEkill BVEEgie.
Istanbul Chamber of Industry President Er-
dal Bahgivan, Ithib President Ahmet Oksliz,
Ihkib President Mustafa Gliltepe, Utip Vice
President Ufuk Ogak, Former Tetsiad Pres-
ident Recep Tannverdi and Tugiad Presi-
dent Nillfer Cevikel and as well as by the
Chairman of Exporter Unions and Industry
Representatives.

Bayram: “Thanks to the Fairs, Hotels
around Surrounding Areas are 100 per
cent Occupied”

Tetsiad President Hasan Huseyin
Bayram, who pointed out that the organi-
zation of world’s largest fairs and events,
was not a possibility for a while as a con-
sequence of pandemic that resulted in
financial losses in trllion dollars, said the
following, "The postponement of Heim-
textil fair as well that was scheduled for
January in Germany that has given Hom-
etex fair greater importance. Hometex,
one of the two largest home textile fairs
in the world, witnessed a huge demand
both from domestic and international re-
gions. As evidence, the occupancy rate
of hotels located around surrounding
regions reached to 100 per cent on the
dates of organization.”

Tetsiad President Bayram continued his
wording while referring to their fair jour-
ney that started on the shop floor win-
dows at Sultanhamam since the city has
made a reputation as the heart of the
industry leading to the first organization
of the event at a hotel saloon covering
600 square meter area in 1992 and its
transformation to the global brand with
the organization of an event in an area of
160 thousand square meters at 11 Halls
while also underlining their contribution in
this journey, “The fair, which we will or-
ganize with the motto of “More Stronger
and More Participatory Hometex”, will be
an event where crises are turned into op-
portunities. We expect 150 - 200 thou-
sand visitors to the fair with the buying
committee of thousands of brands from
hundreds of countries from Europe to the
Middle East, from Central Asia to the Tur-

2/3



interpress’

TEKSTIL BUSINESS  Yayin Tarihi :
AYLIK ULUSAL DERGI Sayfa :
iISTANBUL Medya Tira; :
TEKSTIL StxCm :

gevreci Urlnlerini, yeni renk, trend ve tasarimlarim
gdrme imkani bulacak. Hometex’i farkll kilacak bir
diger 6nemli dzellik de Yesil Mutabakat Eylem Pla-
ni cergevesinde hareket edilecek clmasidir. Sektor
olarak biz de Uretimden yatinma kadar her alanda-
ki stratejimizi, Yesil Mutabakat Eylem Plani dogrul-
tusunda sUrdlrlyoruz. Bu bakimdan bu fuar, geri
donastirdlebilir Grinlerin bolca sergilendigi, gevreci
bir fuar olacak.”

Tirkiye, En Blylk Tedarikgilerden Biri
Tarkiye'nin Cin, Hindistan ve Pakistan’la birlikte
diinyanin en blylk ev tekstili tedarikgisinden birisi
oldugunu hatirlatan Bayram, sunlan soyledi: “Turki-
ye, dinyanin en blylk ve en gig¢li brode makine
parkina sahip. Perde, perde aksesuarlan, tdl, dé-
semelik kumas ve ddésemelik deri, mutfak ve yemek
odas tekstili, havlu ve banyo grubu Grlnleri, uyku
ve yatak odasi tekstili, iplikler, yer kaplamalarn, du-
var kaplamalan ve dekorasyon Urtnlerinde trendle-
ri biz belirliyoruz. Bugln dinyanin birgok Ulkesin-
de Tirk ev tekstili Urlnleri "Turkish Home Tekstil”
adiyla aranan bir marka haline geldi. “Turkish Home
Tekstil", diinyada bilinen Turkiye'nin en gugll sektdr
markalarndan biri oldu.

Ayrica 1600 yillik bir gegmise sahip Tiurk havlusu da
dlnyada aranan bir Granddr. Havlu ile beraber bor-
noz Oretimini de gelistiren Turkiye “Turkish Towel”
adiyla bir marka olusturdu ve “Turguality” yoluyla
bu markay! dinya ¢apinda tescillendi. Son olarak
istanbul'da gergeklestirilen “Euroleauge” Dortll Fi-
nali'nde yer alan 4 takimin da kullandidi haviular,
Denizli'de “Turkish Towels” markasiyla Gretiimis
haviulardir. Ote yandan dinyada ev tekstili sekt6-
rinde en o6nde gelen markalann muosteri kitlesinin
ylzde 30'unu olusturan Uzak Dogu ulkelerindeki
tuketici ve satin almacilar son yillarda “Made in Chi-
na" veya "Made in Vietnam" etiketleri yerine "Made
in Turkiye” etiketine daha c¢ok ilgi duyar hale gel-
diler. Kurulacak yeni baglantilarla Hometex'in, Turk
ev tekstili ihracatina ylzde 25-30 oraninda bir katki
saglamasini hedefliyoruz.”

Sektor giic birligi yapti

iTHIB Baskani Ahmet Oksiiz sektorin gliclenmesi
icin glclu fuarlara ihtiyag oldugunu belirtirken, 1H-
KiB Baskani Mustafa Giiltepe de marka sehir olmak
istiyorsak fuarlara ihtiyacimiz var, oda ve birliklerin
bir araya gelmis clmasi sektdr igin ¢ok énemli dedi.
UTIB Baskan Yardimcisi Ufuk Ogak ise sektordeki
geng nufusun kendilerini motive ettigini ve gelecege
umutla baktiklanm sdyledi.
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kic Republics, from North Africa to the USA. Profession-
al buying committees will have the opportunity to see the
world's newest collections, environmentally friendly products
produced with the latest technology, and new colors, trends
and designs at this fair. Another important feature that will
make Hometex unigue is that it will accommodate within
the framework of the Green Reconciliation Action Plan. As
the industry, we continue our strategy in every area disci-
pline from production to investment in line with the Green
Reconciliation Action Plan. In this respect, this fair will be an
environmental one where recyclable products are exhibited
in abundance.”

Turkey, One of the Largest Suppliers

Reminding that Turkey is one of the largest home textile
suppliers in the world, along with China, India and Pakistan,
Bayram said, “Turkey has the largest and strongest embroi-
dery machinery park in the world. We are the trend-setter in
curtains, its' accessories, tulle, upholstery fabric and uphol-
stery leather, kitchen and dining room textiles, towels and
bathroom group products, sleeping and bedroom textiles,
yarns, floor coverings, wall coverings and decoration prod-
ucts, Today, Turkish home textile products have become
a sought-after brand in many countries around the globe
under the name of “Turkish Home Tekstil".

Further, “Turkish Home Tekstil" has become one of the
most valuable industry brands in Turkey that has a global
reputation. In addition, the Turkish towel, which has a his-
tory of 1600 years, is a sought-after product in the world.
Turkey, which has developed the production of bathrobes
along with towels, created a brand called “Turkish Towel”
and this brand was registered worldwide through “Tur-
quality”. The towels used by all four teams in the “Eurcle-
auge” Final Four held in Istanbul are the towels produced
in Denizli under the “Turkish Towels" brand. On the other
hand, consumers and buyers in Far East countries, which
make up 30 percent of the customer base of the lead-
ing brands in the home textile industry in the world, have
become more interested in the “Made in Turkey” label in-
stead of the "Made in China” or “Made in Vietnam” labels
in recent years. With the new connections to be made,
we aim for Hometex to contribute 25-30 percent to Turk-
ish home textile exports.”

Industry Joined Forces

While [THIB President Ahmet Oksiiz stated that sound fairs
are needed to strengthen the industry, IHKIB President Mus-
tafa Glitepe said that if we want to be ranked amongst elite
cities, we need fairs, it is very important for the industry that
chambers and unions have come together. UTIB Vice Presi-
dent Ufuk Ogak said that the young population in the sector
motivates them and they look to the future with this hope.
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