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THE WORD "SUSTAINABLE " IS UNSUSTAINABLE.

Kaynak: Worldwatch Institute
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World's 26 Wealthiest Own As Much As Poorest 50%

Number of billionaires worldwide in 2008 and 2018
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Kaynak: Oxfam
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= FORTUNE

Nearly 200 CEOs say their companies

are committed to delivering value to all

A . stakeholders, not just shareholders
merlca S CEOS Seek a On August 19, 2019, the Business Roundtable (BRT), a lobbying group composed of

leading CEOs in the US, released an updated Statement on the Purpose of a

N ew Pu rpose for th e Corporation. This statement expresses a fundamental commitment to all stakeholders,

including customers, employees, suppliers, communities, and shareholders, differing

°
Co rporatl 0 n from a long-standing view that shareholder profit is the sole purpose of corporations.

Kaynak: Fortune



BLACKROCK®

C ies must ask th

: What role do we play in the community? How are
we managing our impact on the environment? Are we working to create a diverse
workforce? Are we adapting to technological change? Are we providing the
retraining and opportunities that our employees and our business will need to adjust
to an increasingly automated world? Are we using behavioral finance and other tools
to prepare workers for retirement, so that they invest in a way that will help them
achieve their goals?

As we enter 2018, BlackRock is eager to participate in discussions about long-term
value creation and work to build a better framework for serving all your
stakeholders. Today, our clients — who are your company’s owners — are asking you
to demonstrate the leadership and clarity that will drive not only their own
investment returns, but also the prosperity and security of their fellow citizens. We
look forward to engaging with you on these issues.

Sincerely,

INVESTING

Goldman pledges $750 billion for
‘large opportunities’ in sustainable

finance

PUBLISHED THU, DEC 19 2019.3:17 PM EST

Kaynak: CNBC
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“We cannot choose between growth
and sustainability — we must have

both.”

- Paul Polman



Our vision

is to be the global leader in sustainable business. We will demonstrate how our purpose-led, future-fit business model
drives superior performance, consistently delivering financial results in the top third of our industry.

Improve people’s
health, confidence
and well-being

With brands that combine
superior experiences, bold
innovation and a strong
sustainable living purpose

Improve the health

of the planet

With brands that regenerate
nature, fight climate change,
and conserve resources

for future generations

Contribute to a fairer
and more socially
inclusive world

With brands that champion
human rights, stand up

for equality and distribute
value fairly

is to make
sustainable living
commonplace

With pu rpﬂ'-"aim

Deliver long-term,
superior value

By reshaping our portfolio,
and being a fast, low cost
and fully digitised company

Serve people
everywhere
Through data-driven
relationships and
channel availability

Use our scale

forgood

By building trust through
transparency and new
purpose-led business models

Create capability through Unlock capacity Deepen our culture
lifelong learning for growth of pioneering

By being truly agile, always By driving performance through

simplifying and leading for leadership and innovation

an inclusive future of work inall we do

By inspiring and enabling people
to never stop growing and take
charge of their wellbeing

Kaynak: Unilever
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Our targets

Top 10 company to work for’

Women on the Board

Women in senior leadership positions (%)?
Equal pay gap®

Financially empowered people*

Green finance raised and Facilitated® (euros)
Electricity used From renewable energy sources®
Becoming carbon neutral in our own operations
Unnecessary single use plastic free in corporate
buildings and branches

Scholarships, internships & entrepreneurs programmes’

People helped through our community programmes®

* Wewill report our progress bowards these tangebs in our annual repork.
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Kaynak: Santander



NINIr
CISCO

Reskill your current workforce

Your employees are your biggest asset. Give them the right skills, and they can thrive in the
business of the future.

Your goal: build the right skills for the right roles

Every role within IT has a set of essential skills and knowledge
that your engineers must possess if they're to be successful.
The reality is that this list of skills and knowledge is changing
all the time; for example, what it means to be a network
engineer today is very different from how it would have been
ten or even five years ago. Today's network engineers must
know scripting and programmability, and be much more versed
in security.

JPMORGAN CHASE & CoO. Who We Are News & Stories Impact Institute Invest

Mews & Stories / JPMorgan Chase Makes $350 Million Global Investment in the Future of Work

MNEWS

JPMorgan Chase Makes $350 Million Global
Investment in the Future of Work

Helping people develop critical skills for in-demand careers through new investments in education and training programs

Building a future-ready workforce at JPMorgan Chase by forecasting emerging employee skill sets, career pathways and upskilling opportunities

PwC network invests $3bn globally in digital training and

pwe

technology to support clients and communities

Bridgetown, Barbados - PwC’s research shows that one in three jobs is likely to be severely
disrupted or to disappear in the next decade because of technological change. Over the next four
years, we at PwC are committing US$3bn to digital upskilling. This will primarily be
invested in training our people, and in technologies for supporting clients and
communities.



By the end of 2019, we had cut our overall CO, emissions by 32% compared to
2005 - toward our 50% target by 2020.

2005-2020 -50% Target

@ Science Based Target

@ Better Living Program - Company target

@ United Mations Global Compaoct - Business ambition for 1.5 °C

2015 2020 2025 2030 2050
1. Science Bosed Target (SBT) Scope 1 & Scope 2 -80% reduction and Scope 3 -25% reduction by 2025
2. Company target, Climate neutral operctions (Scope 1 & Scope 2 = 0) by 2030

Contribute to bringing our Company

o (rol | i F t into a new era. We are seeking
SCHOIAINNOVAIon Fac Ol’y innovative solutions to transfer into our

announces five new partners for its products and processes.
open innovation program

3 UNGC Business Fledge - climate neutral value chain by 2050

October 4, 2019

Kaynak: Electrolux



REGENERATIVE
AGRICULTURE

Danone is working to develop and promote regenerative
models of agriculture that protect soils, empower farmers
and promote animal welfare.

* Protect soils
* Empower a new generation of farmers
* Respect animal welfare

Kaynak: Danone
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Paydaslar igin 6nemi

¥ Cevreszel konular
Sosyal konular
Yanetigim konmular

ksek ancelikli
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Kaynak: S360/Think360



viiksek dncelikli konular

Finansal performans

Ar-Ge ve inovasyon

Dijital déndgim ve yeni teknolojiler
Risk, firsat ve kriz yonetimi

ls saghg ve guvenligi

Musteri baglihg ve memnuniyeti
Kurumsal yonetim

Sorumlu Oran ve hizmetler

o ®m~NO NN

Is etigi ve regilasyonlara uyum

10. Veri gizliligi ve bilgi givenligi

M. Calsan geligimi ve yetenek
yonetimi

12
13.

14,

15.
16.
17

18.

19.

Orta éncelikli konular

Kurumsal seffaflik

Paydas iletigimi ve is birligi

iklim dedisikligi ve enerji

Migteri saghd

Caligan ve insan haklarn
Yolsuzluk ve rugvetle macadele
Calisan baghhdi ve memnuniyet

Atk yonetimi

20. Firsat esitligi ve gesitlilik

BRENBRRERRE

Diisiik dncelikli konular !

Hava kalitesi

Sorumiu hammadde

Sorumiu pazarlama

Su yonetimi

Yerel topluluklar izerinde etki
Toplumsal yatinmiar

Yerel ekonomi ve istindaom
Tedarik zinciri yonetimi

Biyogesitlilik

Kaynak: S360/Think360



sirketler ve paydaslar, en ok Risk

firsat ve kriz ydnetimi, Is saghgi
ve glivenligi ve Calisan ve insan
haklari konularinin dnceliginde
uzlasiyor

Kaynak: S360/Think360
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@ @ @ Presencing Institute - Otto Scharmer - www.presencing com/permissions/ INSTITUTE
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Kaynak: Collaborative Coaching & Ryan Gottfredson



«The world as we have created
it is a process of our thinking. It
cannot be changed without
changingourthinking.”

— Albert Einstein
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SOURCE: RICHARD PASCALE, V. GOVNDRAJAN

ChO ngeLO bs . A 3 Banny Banerjee, Stanford University

Kaynak: Banny Banarjee




FLOURISHING

A Frank Conversation About Sustainability

John R. Ehrenfeld and Andrew |]. Hoffman

Sustainability: Science, Practice, & Policy g
http:// ejournal.nbii.org

EDITORIAL

John R. Ehrenfeld
International Society for Industrial Ecology

-

»

Sustainability needs to be attained, not managed

In preparing for this editorial, I read through sev-
cral recent issues of Sustmability: Science, Practice,
& Policy 10 get a sense of the way in which this ¢con-
cept appears. | was not surprised that sustainability
showed up in many shapes and flavors, reflecting the
diverse ways this term appears in conversations to-
day. Early in the history of any new normative con-
cept, one can find similar, but perhaps not so widely
varying, views on the subject at hand.

Sustainability and its derivatives fall into the
same class as a few of the key concepis underlying
liberal democracies everywhere—like equality, free-
dom, and liberty—that are explicitly written into the
founding documents of the United States. Such terms
have been called “essentially contested concepts”
(ECCs), signifying that there is an ongoing, never-
ending dispute about both the meaning and the de-
gree to which one can attain whatever is named by
the concept (Gallie, 1956). I recall a recent allusion to

tempt further to define the Kinds of material 1 under-
stand to be embraced within that shorthand descrip-
tion; and perhaps 1 could never succeed in intelligibly
doing so. But I know it when I see it, and the motion
picture involved in this case is not that” (emphasis
added).

The second point about ECCs is that they cannot
be managed m the deterministic sense that “manage-
ment” implies: that a manager operates according to
some set of rules describing the behavior of the sys-
tem being managed, and further that the outcome ¢an
be measured according to some quantifiable metric.
So goes one of the most famous of managemem
mantras, “You can’t manage what you don’t meas-
ure.” Il I push a little here, the system will move to
the place 1 want it 1o be, This apparent limitation is
Just that, apparent. The biggest challenge to those
who construct or oversee human-made complex sys-
tems or oversee natural systems is to make sure that
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Kaynak: Fairphone
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Changing

greater |m‘p’ t P the industry

We dare to care:
the Fairphone
Community

\

are to imagine
a better future

: f &Tj\\;;”;“_:“‘:{f
Challenging a

broken system

2019 Highlight:
Launching the
phone that cares

A better way of
doing business

Ca re for pzo 4

-and planet

Kaynak: Fairphone



LIVE

ZERO

LEAD

THE INDUSTRIAL
RE-REVOLUTION

LOVE

CARBON

Kaynak: Interface
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patagonia Shop Activism Sports Stories

Buy Less,
Demand
More.

You have the power to change

the way clothes are made.

Kaynak: Patagonia



patagonia Shop Activism Sports Stories

Why Regenerative Organic?

Kaynak: Patagonia
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\ “Full of wisdom and determination .

to help. Iz\aders succeed”

REGENERATIVE

LEADERSHIP

The DNA of life-affirming
21* century organizations

GILES HUTCHINS
&
LAURA STORM

CULTURE CHANGE

& AGILE STRA:EGY
ORGANISATIONAL
DEVELOPMENT INNOVATION

REGENERATIVE
LEADERSHIP
S Nz,
o
A

LEADERSHIP
DEVELOPMENT &
PERSONAL
RESILIENCE

SUSTAINABILITY &
CORPORATE
RESPONSIBILITY

Kaynak: Giles Hutchins & Laura Storm



FREDETRIC LALOUX

FOREWORD BY KEN WILBER
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“Impressive! Brilliant!
This book is 2
world changer!”

« JENNY WADE, P.D.
athor of Chargen af Mind

Reinventing
orgamzatmns

A Guide to Creating Organizations
Inspired by the Next Stage of Human Consciousness
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Future-Fit

Business

Environment

Global | Systems Business Future-Fit M Business

Society
Challenges Conditions |l Principles Goals - BREEELS

Environmental and A science-based How companies Performance Benefits to the Communities
socioeconomic definition of how must operate thresholds that business beyond
issues we must ‘society must if they are to be every company protecting the
address if we are operate if itis part of sucha must reach to help social and natural
to transition to a to become truly truly sustainable and not hind infrastructure it

Company
sustainable future. sustainable. ‘society. depends upon.
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Kaynak: Future-fit Business
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Sustainability
matters.
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